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The European Commission has take a major step towards man-
dating a single technology for mobile television by requesting the
“full and rapid disclosure” of the intelle crual property rights held
for the DVB-H srandard.

The move, which has caused concern among companies thar
believe the marker should be the arbiter of technology choices, is
intended 1o drive the deployment of mobile relevision across the
European Union. The Commission bel:eves thar a common stan-
dard is needed and that if the industry cannot agree then Brussels
wi". ha\": o ma ndﬂfc one.

In mid-May the Commission sent a written request for details
Crf'll'bc Palr.l.'ll OWICTs U{thf DW-H 5|arl.l'j2fdl.¥ \':ll'iﬂl.l.s LDmPU-
nents to the DVB Project, the Geneva-based body for digital
broadcasting standards.

The DVBs intellectual property rights (IPR) module is to meet
this week to discuss the request. Ir is understood thar a “parent
pool” - an association of companies with intellectual properry
rights relating to a standard — has not yet been creared.

The Commission'’s request follows a speech on May 10 by
Viviane Reding, the commissioner for informanion society and
media, in which - for the second time in three months — she advo-
cared DVB-H as the best candidate for - common European stan-
dard for mobile welevision.

Her pr:viuus reference was dur'lng a spcrch in March at the
CeBir rechnology fair in Hannover (NMM March 23, 2007).

One UK rechnology executive said thar the Commissioner’s lan-
guage on mandaring ['VB-H was “becoming stronger and much
more direct” and that the industry was increasingly concerned thar
the Commission was sending “confusing messages” by pursuing this
line while alse maintaining its stance of being technology-neutral.

Redings directorate is to issuc a statermnent on mabile television
which might include ma,rbda[ing DVEB-H. This s cxp-nc'[:d in the
summer, probably July, but it could be pastponed until the end of
the year, said the commissioner. "o give the industry a lirdle longer
[...] 10 agree a common standard™,

In her latest speech, Reding said thar while “comperition among
different standards can, for some time. be a good way to let the
marker identify the best solution”, Europe had been waiting 1oo
long. “The opportuniries are slipping away,” she said. “lr is rime
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to break the deadlock.”

Her comments provoked a backlash rrom companies likely 1o
be key players in mobile relevision.

Shlfllla E“Ef”i, I'l.l:'ﬂ.d Drr:guhtnr}' aﬁ::t:irs ar ESJ’L"B. Eal]fl'j Ihf
latest developments “very bizarre” because the commissioner had
$lattl‘.‘| Labt Drcrn]btr. at tl'“: ]TU TE]{'C‘UITI. ﬂjﬂTld Cﬂngl:!& i.l'l.
Hﬂﬂg KDI'.I.E. [hat i'[ WS ot [I'.I.I: I'ﬂ]f Dr FEEUJEIDIE [{u] ExPIﬁS t:f.'l'l-
nological preferences.

Adriana Martei. head of market development ar UK transmis-
sion company Argiva, said: “We are concerned thar investment in
mobile broadcast TV is being dererred as a result of potential reg-
ulatory intervention across Europe.”

Argiva has invested several million pounds in mobile welevision
and conducred trials with O2 and BSkyB using both DVB-H and
the proprietary MediaFlo system.

Kamil Grajsks, president of FloForum, the industry association
formed o promote MediaFlo, said that the mobile-television
irldu!tl}' Was “&Il:ﬂfj}" d Elﬂha]. Cﬂmpﬂti'!‘\f .'tnd multi-sl‘.andard
.Il'ld'LIS-tr}"" iﬂd tl‘tal‘ thf kl:r jESLI.C Was Mot "I'IE' l:chnnlng}' nFthf
handsets but the availability of specorum.

Maurei agreed thar the early availabiliey of frequency remained
key: "To a degree the technology which might then be employed
would be derermined by the spectrum band on offer.”

Criticism of Reding's stance was not limited to the commercial
sector. Professor Jens Arnbak, founding chairman of the European
Regulators Group, which co-ordinares national regulators across
the European Union, said: *Why would you wish, at this early
stage, to insist on any one standard when we know thar many
other technologies are in developmenc”

Arnbak said that regulation from Brussels could “clear the way”
for the successful deployment of multimedia services, but only if
it were open, transparent and flexible o allow innovation.

Peter MacAvock, executive director of the DVB Project, said thar
the body “has a good ongoing dialogue™ with the Commission,
though communications are not publicised unless requested by the
[DWB Steering Board and with the Commission’s agreement,

MacAvock added rhar the DVB Project was based on its stan-
dards providing the "best compromise berween innovation and
implementability”, and thar ir favours a market-led implemen-
tation of its standards.

Licensing fees
The Commission is keen 1o understand the intellecrual properry
rights involved in the DVB-H standard in order to address one of
the main concerns of potential users.

This is the risk that unex pcl:t:d licence fees might bee i.mpr.m.'d
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on the standard’s users several years after its publication, as was
the case with the DVB-MHTP standard for interactive relevision
| VMM March 10, 2006).

TI'IL' ITlZIiDl CONCETn I.S [hﬂ.l o mm—malkﬂ dcp]u}rrncnr.s I't..'l\"'.‘
taken place “it would be difficult if notr impossible 1o remove any
element whase IPR costs were subsequently found 1o be com-
mercially unsatisfactory”, one source said.

The costs of licensing DVB-H have ver 10 be published, bur this
is only one potential problem.

The source added that the Commission had talked only of man-
darting the “mransport layer” of DVB-H, which provides end-to-end
connectivity, bur there was no guarantee thar handsers would work
across borders if different countries used different secunity lavers.

Mike Bargawan, vice president at ltalian research and develop-
ment ﬁl’l]i MB |nt:rnati1:|na.|. Iddl.'d'. "W: n:td i STart LlS.ITIE
DVB-H, MediaFlo and any other standard ¢ soon as possible not
Fur :t‘chnn]ug‘_l.r reasons, hl.l.t T ST Whifh content COMSWIMEers are
interested in: thar's the real question.”
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